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PJlliSENT HIGHi.fAY 'l'OURIST INFOi~vk.{fiON PHOGHAM 

Travel information as a c;ervice of the Michigan 8tate High;m.y 

Department <Jill be 27 years old by mid-196c2. Michigan's first travel 

information station opened at Nmr Buffalo Hay 4, 1935, '1nd the state 

since has not been wi thou.t one or more such statj.ons except during 

194·4 and 1945, when Horld h'ar II forced a temporary shutdmm of all 

facilities. By 1939, two additional stations had gone into operation; 

one at Menominee and the other at Erie in Honroe County, and in Hay 

of 1959, a fourth post, at MackinaR City, was opened. These unit.s 

have served some nine million travelers over the years, and each of 

the stations shmm a steady increase in the number of tourists greeted. 

The Hew Buffalo station alone has played host to approximately five 

mi.ll.ion travelers, with the Menominee and Erie stB.'tions (the latter 

now· shut down) having met 2,5001 000 and '750,000 people respectively. 

By the end of 1961, Mackinmr Ci·ty, the new·est of' the stations, had been 

visited by approxirrately 500,000 travelers. 

Hepresentati ve of the pattern of tr<weler use of' the stati.ons are 

these totals (sho<ring ·number. of persons who stopped at each station): 

Year 

1941 

1951 

1961 

!1iliNOMU1EE 

34, 51~2 

'{6,963 

88,288 

0TA1l1ION 

N:EH BUF'FALO ERIE MACKINAVI CITY 

71,799 24,460 ******"**~-* 

151,766 36,400 *'***-:H~-K-~(-·X-

180,716 ~--x--x--x-7:-* 188,245 
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The Highway Department Travel Int·ormation Service "tOday consists o1· 

three permanent information stations plus an experimental section consis"ting 

of two rolling labs v1hich the service calls mobile u.ni ts. The service 

presently is staffed directJ.y by seven full-time employees and six seasonal 

workers, and indirectly by other staff members of the Motorist Services 

and Reports DiVision of' the liighv~ay Department;. 

?:ic.ch of the permanent stations is stat'1'ed 1 during the peak months o!" 

actiVity (May through October) by two int'ormation officers and a janitor. 

·me stations are kept open virtually the entire year, being manned. by at 

least one o!' the i.n!'ormation officers !'rom o a.m. to sundown. Maps and 

pamphlets of regional, state and local interest are kept on hand, as well 

as some materials concerning lodgings and eating places. Each of the 

permanent stations has indoor rest room facilities and is adjacent to a 

parking area and a picnic area. Each of' the stations is set back from the 

road vnth advance signing on the major approaches to the stations. 

The procedure currently foll.owed in each of the stations is to answ·er 

traveler g_uestions concerning destination and, to some extent, concerning 

accommodations and conunercial attractions, while attempting to draw- out the 

traveler about vacation plans. The service's information officers are able 

to advise ~~ny of the travelers of scenic and recreational attractions 

which are accessible to those travelers' itineraries. 

'.l'ypical of ·the i'esponse to the present program by officials of state 

and local tourist agencies is the recent comment by Robert· J·. Furlong, 

Director of' the State of' Michigan Tourist Council. 
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J;,lr- ;<\J.r1ong <.>aJ.d, 5.P part: 

" 

consir-;ting 

loticc:.l and economi.cal to expand thi~~ ;;-;erv:ice ~:r:Lthin the exL·:.i~:i.n:.~ -J-'ramel·ro·rt 

to keep pace ·;·rith un :increCt.~~i.nr; number o:f' I·•lichigr:.n 'P::-:ca.i~ion travelerr;. 

n~Pl1e fJ:1ourist Council ••• recomrnends the f'urti·ter development, of the 

TUghwny Departmf!nt 's to1Jrist informatj_o_n p:r·ograrn to expedj_te the flO\•J of 

traveler~.:; to l'~:iehi.gan' s vacation :faeili t-ic~; a.nd t:.ttractlons ~" 

In July, 1961, the Depn.rtment put into t.he field b:ro e:xper:t mentn.l 

mobiJ..e travel info:r•n1o.tion unitn ~:-1nd be 0~:.:n.1 t=.t S1Jrve;y of trrv.velers at the 

Ge~me time~ Tne surtey v-Ja,'; rr.e.de .:J t the permanent. stations and ·the mobile 

unitB and -: .. ;ai3 so de:;igned that it could gj ve E'. description of the travel 

habits of' people stopping B.t the st~·),tion:·; ~ 

J\ q_l1estionn2.i re t~.ras offE-'rell, 

iri l'rhich 1-;ere :po.~ .. ed ques~j ons coneern:Lng the number of· people tr<=.tv<:ling_, 

the d:Lstance traveled u.nd tl:e amount :.;pent, as well as q_u.est).ons about 

vv,cation pref:'crences, t.ypes of accommodations use9, and inquiries about 

ger..eral service designed to lead to suggestions or criticisms. 

rrhe ::nobile unitE; -Here bu::;-type 11 Grecnbrier!l station \\lagons 'tlhich vere 

lent for the purpose withou:t charge by the Chevrolet Olvision of General 

Motors Corporation, and these vrere fitted out with a large rac.k to hold 

pamphlets, 'broehures, and other nK:.terials, ;;t.:; Hell :-1.s being equipped in other 

-~rb.ys ro.c the purpose. tmi t <1..re attached.) 
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The two mobile lmits followed a schedul.e which took Unit On.e across the 

top hal.f of Michigan, while Unit Two traversed an area, roughly, from Lansing 

south to Watervliet on the west and Detroit on the east. (See attached 

i.tinerary. ) 

Anaqsi!' 

An average response of 5% was obtained. Repl.ies received after 

September 1.91 l.96l., were not included in the tabulations. To that date, a 

total. of 1.1225 responses which were usable for tabulating purposes had. been 

received. Of these, 324 were from people who had stopped. at the mobil.e units, 

901. were from those who had. stopped. at the permanent stations. 

The survey revealed: 

*The ·tourist information stations served tourists from 39 states, 
the District of Columbia, and Canada. 

*The average number in each party was 3.67 persons, with 1..39 
11nder l.6. 

*The average total. length of vaca-tion was 1.3.31 days, with the 
average stay in Michigan lasting 7.58 days. 

*The average mil.eage traveled in Michigan was 802,1.6 miles. 

*The average amount of money spent in Michigan was $1.28.47. 

{All averages shown in the survey are mean averages.) 

No clear-cut pattern emerges in terms of- relatedness of the individual. 

questions to one another, or in terms of relatedness of responses from the 

several. mobile and permanent units. Those responding at :eessemer, Coldwater, 

and Menominee {responses from those stopping at the units in Detroit were 



ITINERARY OF MOBILE TRAVEL INFORMATION UNITS 
MICHIGAN STATE HIGHWAY DEPARTMENT 

UNIT I G--

UNIT II a-
PERMANENT ct 
UNIT 

TRAVERS 
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fragmentary and so must be ignored as not representative or significa.nt) 

spent the lo1v-est o.verage amounts in :Michigan~ 'I'hose responding via 

Mackina>r City c;pent the highest averccge amount. 

The amount of money spent is roughly correlated to the time spent in 

Michigan, although here too there is no distinct pattern. For example, the 

Standish area travelers spent an average of a dolla:c less than the Lansing 

travelers, but the Standish people had Michigan WlCations of some;rhat 

more than a d"-Y longer. MackinaM City visitors, ;;ith the highest average 

expenditure, outspent the Lansing visitors by roughly ;$20 on the average, yet 

stayed in ~lichigan a fraction less than the time spent on vacation in 

Hichigan by those who stopped at the hmsing unit. 

Comparing responses from mobile and perrru:1 .. nent units, the same general 

looseness of correlation exists. Those at Cold;rater and Bessemer, both 

groups average l01-J spenders, ,,rere met by mobile unj_ ts. Menominee &:ru.ests, 

also low· spenders, hO\·revcr, were serviced by one of' the permanent units. 

:Mackinav City visitors, the station being a pcrnnnent unit, vrere high 

average spenders, but those surveyed at three mobile unit:; -- Lansing, 

l'iuskegon, and the Standish area -~ spent above-avercc1ge amounts (as groups) 

and the grand averar;e of all mobile units is lligher than the grand average 

of' the th:cee permanent u.nl ts. 

A 11 profile 11 of the average tourist in our survey .show·s: 

1. He or she tended to stay at motels most ot'ten, staying next 

most often "ith i'ricndc; and relatives, and, in this order, in 

tent2., cottac;es, and trailerc; 
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~~ o Liked sj.ghtseeing best in Michigan, folJ.O\•red by vie1·ring 

points of historical tnterest, Gl·lirr.J)'l:i.ng; visj_ting 1-rith 

friends and relatives, camping, fishing and botlting; 

3· Thought the most helpful info=ati.on he or she got at the 

travel infomation stati.ons •ms about how to get to his or 

her destination, follovred by information about points of 

interest, places to stay and places to eat; 

4. He or she 11ould like to come back to Michigan for another 

vacation, preferably in the spring-summer, folloved by autumn. 

Only 23 tourists ou.t of 1,225 11ho returned qu.ecotionnaires said 

they didn't want to make a return visit. 

De_spite the profile, however, differences arose according to the 

location and kind. oi' the unit at which the tourist stopped. E'or example, 

although more ths.n 50 percent of the total group "tayed at moteJ.s at leaBt 

once during their travel in Mic)'ligan, the Lans:Lnf,;, Standish, and Ne,,· Buffalo 

visitors were below· the ·average whi.le Bessemer, Muskegon, lv1ac~ina\·J", and 

Menominee touriats vrere above the averB.gE::. 

i3imilarly, although an average of 81'/o named sightseeing as one of the 

things they liked best ".bout their vacation, only 67•;\ of New. llufi'alo visitors 

rJamed sightseeing. A higher percentage at Ne1v· Buffalo and Standish named 

svrlmming than did the others. A higher percentage at Lansing and U'or:mdi.sh 

named. fishing than did the others. Only visitors at I.ansi.ng vere above 

the D.verar;e in na.rnine; boating, '~lhile at Nenominee D.nd Bessemer, they vere 

belO'ii' the averc::tge. 
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Gtandj_sh virdtors ·u.-ere above average in naming spri.ng-S1Jmmer as a 

prefe·rred vacation time, and l·rere be]_ow average in naming au.turnn.. Mackinavr 

visitors were above average in .ncun.i.ng 11any season. 11 

Lansing and. Bessemer visitors "·ere below· average in naming information 

about destination as helpful,, "hereas Cold'later, Mackina,·, and Menominee 

visitors were above average. .f\>Jackin..'11·r, Ivlenominee, and Bessemer visitors w·ere 

above average in naming inforrr.ation ab01.1t points of interest. 

/:ell pe.n11anent stati.on- visitors \-J'el~e be:lo-H· average in makine; req_u.ests 

for more units or added services and in making extra-favorable comments 

about the present service. Of the mobile uru.t visitors, only the ColdwJ.ter 

visitors were belo;:v· average in asking for more units or added s8rvices, 

and only the Muskegon visitors <~ere belo"· averae;e in making extra-favorable 

cormnents .. 

~'he comparisons above ,,-ere directly solicited by questions in the 

schedule (except for the intensity of favorableness); however, many of the 

respondents offered in:form,-cd;ion not asked :for and, in these areas,· it is 

assumed that the intensity of the response is lligh. For example, comments to 

the effect that chambeJ>'s of commerce are too much in evidence, or that 

tourism in Michigan generally is too commercial (meaning, by commercial, 

tourist attractlons which are pri.vate profit-making ventures) were 

numerically low, but the inference about intensity may be drmm :from the 

fact that these responses were not solicited. 

Falling in betvreen directly-solicited responses and those elicited 

merely by the opportunity to respond are responses stemming :from open-

ended questions auch as, "Ho-1-J' ca.n this travel service be improvedr!" or 

"I.JJ:w.t changes would you suggest" (in the official highwny map )'i 'l'o such 
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questions came responses concerning: 

~. The quality of services at Conservation Dept. campsites; 

2. Information about such campsites; 

3. Road markings; 

4. Placement of signs on highways, in roadside rest areas, 

in campsites; 

5• Distribution of materials about out-of-state points, as 

we.ll as in-state points; 

6. Highway markings other than route numbering. 

In addition, there were suggestions to the effect that certain specific 

techniques be adopted, i.e., providing up-to-the-minute information about 

the avai~abUity of campsites, or providing listings of mote~s, restaurants, 

or strip maps like those used by AAA. 

Another way of inferring information from these numerically ~ow data 

suggests itself. Lansing respondents, for examp~e, though near the average 

in making extra favorable responses, were considerably above average in asking 

for better highway signing, more parks and campsites, more units, better 

marking of maps. Similar~, Standish visitors, also near the average 

in extra-favorable comments, likewise asked, beyond. the average, for more 

kinds of information and more of it at campsites and other convenient 

~ocations. 

On the other band, New Buffalo visitors, wi.th the lowest percentage 

of extra-favorable comments, were well above average in asking for better 

marking of exits (of freeways and other major highways) and. for more kinds 

of information. 
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What suggests itself here is that the responses about more information, 

better highway signing, more units, e·tc., can be judged. as helpful suggestion 

or critil~ism by the percentage of extra-favorable coJIJlllents involved... The. 

New Buffalo visitors, with a. lo·~· average of extra-favorable comments, can 

be viewed as being somewhat critical; those with high average extra-favorable 

COIIDll.ents can be viewed. as making suggestions designed. to make a good. thing 

better. 

Conclusions 

One fact assumes. an importance that is paramount: it costs one and. 

three quarters times more to service travelers via mobile than by permanent 

unit. 

The type of information sought is clearly shown on the basis of 

preference: 

People want directions first, along with supplemental i.nformation about 

lodgings and rest accommodations. 

Then they want some pub.lic service roundup of sights that might be 

worth seeing. 

The findings are solid in those areas. Even information about such 

things as fishing, boating, swimming take a secondary role in terms of the 

information sought. It is almost as if people say, "Don't sell us flrst and 

then maybe point us to it. Point us to places first, let us see for ourselves, 

and then let the sights sell themselves." 

'l'ravelers indeed. want specific information about local points of 

interest, but they want the source of the information to be '\mbiased" and 

free of commercial interest in the matter. 
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In summary, it can be said that information units are noted. and appreciated. 

by travelers, by in- as well as o·ut-state residents, and. that such units 

do provide an important and. neecled service, There is a strong demand for 

clear and. i'ul.l informatio:o. about roads, markings, alternate routes, and rest 

facilities on the highways, as we]~ as to provide information about other 

state-operated. services such as the state parks. 

Over-all, the survey shows that travelers are quite clear in saying they 

would use and. benefi't from a i'ul.l scale progrdlll closely paralleling the 

relatively small service nO\i' being maintained by the Highway Department. 

!RAVEL INFORMA.TION SERVI~E (TRAVIS): A New Prog~ 

On the broad scale, the Highway Department has projected. seve1"al 

al.tern.ate plans for development of the Travel Informat.ion Service involving: 

a, the use (or non-use) of penruanent installations and. mobile units 

in a well-t-~·eighted. conibina'tion of t;he two types; 

b. intermixtures of seasonal and all-year operation, based. 

on traffic demands (and. the efforts of public and semi-public 

agencies to pron1ote tourist traffic), 

The Highway Department field test of mobUe units and survey of their 

users, as ~rell as those of the pennanent installations, has deternli.ned that 

one type of unit is not a substitute for the other and has found. that tt is 

less expensive to develop permanent installations than to create oore mobile 

units. 

On this basis, division planners haV'e outlined a development project: 

1. To improve the three permanent installati.ons now in existence; 
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2. To continue mobile units as a special and seasonal travel 

information service; 

3• To create additional permanent facilities to be located at: 

a. Sault Ste. Marie 

b. Gogebic County 

c. Port Huron 

d. Lansing 

e. Branch County 

f. Detroit (Ambassador Bridge ) 

g. Monroe County (this actually is a reinstatement of 

a former unit). 

4. To assess seasonal requirements of areas involved. and. to adjust 

operation of travel service on the basis of these needs. 

The program can be undertaken within existing highway revenues. It 

requires no General Fund appropriation at all, and. does not therefore affect 

the general state budget. 

Furthermore, the potential increase in return visits by tourists who 

have been welcomed by a friendly, courteous, and reliable travel information 

service, conveniently located. for tourist use, may more than pay for the 

program. 

Administratively, the Motorist Services Division of the Highway 

Department is prepared to move into high-gear activity in the field of 

service to the touring motorist. 

The Highway Department is already deeply involved. in the field through· 

1 ts operation of the ste.tewide network of roadside parks. These tourist 

rest and picnic areas have given Michigan a national reputation for this kind 
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of facility. 'fodo.y, in }lichigan 's developing freewny net1mrk, 140 ne1r rest 

areas are ·beine; created to expqnd the s·ervice:::: o.vo.ilo.ble to the touring 

motodst, 15 of ·,rhich ar-e already i.n operation. In 1962, 25 more are to be 

completed. Total cost; of the project w·ill be :pllO, 000. 

(rhe· free~.,ray re;.::t a.reas include pu.rkj_ ng faeili ties, .:-J,s ':·rell as drin'king 

-water, telephorJe, JJi_(!~ic, toi.let facilities, plus a centrally located 

sheltered bu.lletin boord posted 1dth fresh information about travel and 

vacation resources. In <.J.dd:i.tion, many of the rest areas- arc and will be 

placed in scen.ieally attnlcti ve locc:ttions. 

'L'hu.s, the l!ighw:w Department is able to; 

a. Develop a section ·1vith:i.n the Motorist Services Division 

to supervise these stationsj 

b. make use of' a 'lide range of' informational and promo·tional 

materials chosen on the basis of' survey findings and advice 

from touriGt councils; 

c.. propagate a favorable 11 innge" of' .fvlichigan by means o£' 

col.orfuJ. and ef"f'l.c:ient equipment and :procedures; 

d. enJ.arge liai.son '-~:L th other _st~:~te units and non-governmental 

groups concerned with the ·i:;ouric,t industry; 

e. train the personneJ. required to hand.le this assignment 

skilJ.f'ully and courteously in order to impress the visitor 

;ri th ~tLchige.n' '" friendly hospitality. 

In the use of !nateri.c'.l.s, the survey findin[';G "''ould be utilized to 

make chan~es in the co.taloc_,rue of materirtls presently in use. l''or example, 

a q_uasi-;;_tu~hor:Lto.tJ.ve li~;ting of clean r:.nd honest accommodations should be 
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compiled (or that of i;fv_~ used) as. l·rell as simi_lar list:i.ngf] for eatine; places, 

trailer sites (both public and prive.tc, J:lOn-commercial points of interest 

(or, if commercio>--1, those that have •c.Chl·eved tJ-le t t c' - - s ·a us unofficially of 

public institutions), and shopping facil:i.ties. 

Every possible effor-t would be made to provide information sensitive 

to the needs of the traveler, In addition, every reasonable effort <rould 

be made to make the traveler understand that listings do not imply 

recommendation by the Hie;h<my Department or the btate of i'li.ehigan. 

'l11e findi.ngs of the Travis survey conducted. during the summer are 

clear on at least one point : 

'Cravelers ;mnt cles.r, direct informati.on about h01>1 to get to a 

destination. 'l11ey <~ant informatj_on about the best roads, about detours and 

how· to avoid them if possible, and o.bout the places along the route at 

which they can stop ·t,o sleep, eat, rest, or re.lax, as the fancy strikes 

them. 

The travelers ;mnt to feel that they are making the decision about 

what else they .,-ill do 1>1i th their avail,ible ti.me as they travel. 'l'hus it 

is virtually impossible to 11 pitch'~ a saler:.; talk at them, althou.g:1 it is 

possible to 11 0pen vistas"~~ to them. Hegardless of <~hat is offered, the 

infonna.tion given and the personnel who e;ive it must have the ring of 

authority. 

'l'he phys~_cal procedures are significant in establishing an identity. 

Ontario has a uniform for the ceac,onal enployees in its information stations. 

Michigan might ;~ell consider doing the same, using some kind of identifying 

shield or emblem on jacket, shirt, or arm or cap. i''here possible, permanent 
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stations vould bear a charc.cteristic look through common architectural 

treatment; mobile units would be idcmtical to one another; brochures, 

pamphlets, etc., would bear a generic resemblance to one another, and the 

"sales pitch" would be formalized, 

As for other state units, relationships governing the handling of 

information would be more closely coordinated. The Conservation Department, 

f'or example, has already agreed, in principle, that a radio-telephone net-w·ork 

f'or giving up-to-the-minute information about campsites is feasible. 

'relling tourists ,;hich campsites were open ahead, and which w·ere closed, 

w-ould. be a service gratefully received. 

That a full-scale permanent travel information program -w·ould boost 

Michigan tourism is a conclusion High-way Department studies consistently 

drmr. The small program now· in force helps travelers and often elicits 

from them a desire for more. By the use of' materials and personnel 

marshaled at one point for service to travelers, Highway Department studies 

have sho-wn that travelers who intended originally to use routes leading 

out of the state have been rerouted -- to their entire satisfaction 

back into Michigan, to .travel and spend. extra time and money here. 

At Detroit, for example, unit personnel stationed at one· of the entry 

points from Canada w·ere able to route, successfully, at least two dozen 

parties daily across Interstate 94 highway -- travelers who originally 

intended to drive on Indiana and Ohio tol.l :roads. ~'rom this same location, 

Highway Department persormel w·ere abJ.e to reroute people from an itinerary 

originally designed to dip south to Chicago, then north and west to Canada, 

to one moving north through the entire Lower Peninsula, across the Mackinac 

Bridge, a.nd thence west through the Upper Peninsula. 
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It is apparent, therefore, that part of a program to aid the tourist 

industry in Michigan i.s already operating. The Tourist Council, through 

its promotional. activities, encourages tourists to visit Michigan. The 

Highway Department • s tourist information stations provide a "point-of-contact" 

welcome to our state. Thus one course of action that suggests itself --

from the point of view of aids to the tourist industry in the state -- is 

to strengthen and. enlarge the Highway Department Travel Information Service, 

There are, natura~, other courses of action, one of which is to embark 

on such a fu11-sca1e program under the auspices of the Tourist Council, another 

of which is to create and support such a program through the facilities 

and. finances of quasi-public tourist agencies. These are legitimate and 

feasible approaches, but their feasibility hinges on contingencies of general 

fund budgets and. legislative appropr~ations. On the other hand, there is no 

d.oubt about the existence of the three :permanent locations now being operated 

by the Highway Department. There is no doubt about the direct, positive 

relationship of a unit offering higb:wa.y information to one that can offer 

informational aids to tourism. There is further no doubt that the Highway 

Department has available fund.s, lega.l.ly dedicated. to the betterment of highways 

and. highway traveling. 

I~ortant as a factor in creating a potent Travel Information Service, 

regardless of sponsor, is the concept of uniform and. orderly development 

of such a service, An idea exists in the public mind. known as travel 

information which, regardless of how the administrative elements are 

distx'i.buted, ascribes to any agency offering travel information responsibility 

for all aspects of this concept. The public does not care to hear that 
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service "A" is not the responsib:l.lity of an agency in charge of service "B"; 

it does not understand that services "C", "D", and "E" cannot also be rendered 

by the agency (cannot because the agency has no administrative or 

legisla"ti ve author:!. ty to do so); the public fans to agree that services "F" 

and "G" shou.1.d. remain uncorrelated because the services are administered. 

by separate agencies which l.ack liaison. 

What ·~he public d.oes "know" is that a travel information service should. 

provide all that this public envisions as conceivable under such a Utle. 

Thus, regardless of final responsibility for a program that whi.ch should 

be included. in such a program li!Ust give the administrative agency the 

abil.i.ty to provide all the services expected. by the publ.i.c a.t a time when 

the public expects these services. 

Irnpl.i.cit :tn an agency's ability to "del.i.ver" travel information how 

and. when a public expects it is the ability to execute details. Given 

that the state of Michigan and. the Michigan Legislature wants to build 

up tourism, then the agency named. t.o do the job must. have ·the resources to 

accompl.i.sh the task. In the case of the Michigan Sta·~e Highway Department, 

what is needed in add.i tion to what is on hand. is approval of' a general 

plan. Let i't be pointed. out once more that the other courses of action 

indicated. above are indeed. legitimate and feasible. However, if the Michigan 

State Highway Department's Ini'ormation Service is to be an effective part of 

Michigan's tourist industry promotional efforts, there must be a plan for 

act;ion and. a proper commitment ·to this plan. The Travel Station program is such 

a plan. It is ready to be put into effect. Preliminary cost estimates of this 

program indicate that the seven proposed. highway tout~st information stations 
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can be bui~t for $28o,ooo and. can be operated at an annual. cost of $llo,ooo. 

The following table gives a breakdown of these costs : 

PRELIMINARY COST ESTIMATES FOR AN EXPANDED 
HIGHWAY TOURIST INFORMATION STATION PROGRAM 

Capita~ Out.~y 

Tourist Information station Bui~ings (7) 
at $4o,ooo each • • • • • • • • • •• 4 • • • ., ••• $2801 000 

Annual gperating Costs Per Station 

Personne~: 

Tourist Information Executives (2) 
Tourist Information C~erks (2) •• 

Ma.teri~ an~pplies: 

. . ., . 
• • • • 

Miscellaneous items • • • • • • • • • • • • 

Utilities: 

$~o,aoo 
2,700* 

500 

Heat, light, water, te~ephone • • • • • • 700 

Maintenance: 

Building and. grounds • • • • • • • • • • • ~.ooo* 

Tot~ Annual Operating Cost Per Station • • • • • • • • • • $ ~5,700 

* Two tourist information c~erks will be hired. as seas~ employees from 
June l to September ~5. Annual. s~:cy rate for each of these positions 
is $4,6oo. 

** Maintenance costs are approximate and do not reflect the tota~ cost of 
mainteilallCe. A major portion of the actua~ maintenance cost will be 
absorbed. in the no~ rest area maintel;lallce work program of the 
Department. 
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CHART I 

Number of people stopping at existing Travel Information 

stations and estimate o.f number who would have stopped at 

seven proposed locations (for period May through October, 

inclusive, 1961): 

Existing 

New Buffalo 

Mackinaw City 

Menominee 

sub-total 

Proposed 

Detroit 

149,922 

183,181 

79,621 

412,724 

Ambassador Bridge 292,173 

Monroe (Erie) 276,927 

Lansing (US 27 N.) 242,165 

Sault Ste. Marie 236,635 

Gogebic County 109,228 

Branch County 158,004 

Port Huron 177,947 

sub-total 1,493,079 

Total all stations 1,905,803 

actual 

actual 

actual 

actual 

Estimate* 

3.5 persons/car 

ditto 

3.7 persons/car 

3.5 persons/car 

ditto 

ditto 

ditto 

ditto 

*For estimate of ~ stopping at proposed travel information 

center locations, see Chart II. 
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CHART II 

Number of cars stopping at existing Travel Information 

stations and estimate of number that would have stopped at 

seven proposed locations (for period May through October, 

inclusive, 1961): 

Existing 

New Buffalo 

Mackinaw City 

Menominee 

sub-total 

Proposed 

Detroit 
Ambassador Bridge 

Monroe (Erie) 

Lansing 
(US 27 N.) 

Sault Ste. Marie 

Gogebic County 

Branch County 

Port Huron 

sub-total 

Total all stations 

Cars 

41,447 

48,963 

27z224 

117' 704 

83,478 

79,122 

65,450 

67,610 

31,208 

45,144 

50l842 

422,854 

540,558 

% of total flow 

1.142 

5.678 

3.747 

5.0 

5.0 

3.5 

5.0 

3.5 

3.5 

5.0 



- 20 -
CHARI' III· 

May to October, 196:1.., (inclusive) total. traffic count for points listed. 

(both north and. southbound except at Monroe, which is for northbound. only): 

New Buffalo 3,629,4o0 

Port Huron at bridge 1,016,846 

Ambassador Bridge 1,669,578 

Detroit Tunnel 2,129,88o 

Monroe 1,582,453 

MackiDac Bridge 862,204 

Menominee 728,272 

Sault ste. Marie 
(s. city limits) 

1,352,216 

Gogebic County 891,664 

Branch County 1,289,84o 

lansing (US-27 North) 1,870,000 
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JOHN C. MACKIE, COMMISSIONER 

1 I 

TRAVEL INFORMATION SERVICE SURVEY 

_Michigan bids a warm welcome to the users of its highways, especially those of you who 
are visitors from out-of-state. 

We want to provide the travel information service you need and you can be helpful in 
this effort. 

Please answer the questions below. You don't have to sign your name. Return this 
questionnaire in the stamped envelope provided. 

Many thanks. May your travel in Michigan be enjoyable. 

SEP 1 1961 
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1. Where do you. 11 ve?_.:..7?f-~...~..,·~~"-a-fl;Q""'-'"~-=o;...;·4'--------)/['--•L";; . .::::-:.~~~~-e.r_:Z._-_e:L_:_--'-
(city) 7!- (State) 

2, How many persons were in you.r party? __ -"'0"---_ _..__....;How many children under 167 __ ...;__ 

3. What was the total length of you.r entire vacation? ___ ..t..._L/;._ _____ number of days. 

4. How much time did you spend in Michigan on your vacation? ___ 0;::;.... ___ ..:number of days. 

5. How many miles did you. travel in Michigan? ___ tLt..:;._~_ . ..;;..;:./'----'-f-' '-'_''_;{;:;....·_·~--"--· -';/'-·• ----

6. Please check the areas of Michigan you visited. 

1. Upper Peninsula 

2. Western X 
3· Eastern 

4. Detroit Area 

1· What was the total amount spent by your party in Michigan1 ...... , • 

(over) 



8. Please indicate the type of accommodations in which you stayed. If possible, write in 
the appnJximate number of nights in each type: 

With friends or relatives Resort hotel T:raj.J.er 

Auto court or motel Other hotel Tent 

Tourist home Cottage other ----------

Historical si-tes 

Fishing 

10. Would. you like to take another vacation trip in Michigan? • • , • • • 
1fC::¢ i /)1..(:) 

• Yes._No __ _ 

Points of intex~st 

Roadside picnic areas 

Places to stay 

12. 
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HOME STATE OF OUR VISITORS 

The highway tourist infol'llBtion stations offer a "point-of-contact" 
service for Michiean's tourist promotion and development program. Promotional 
activities encourage visitors to come to Michigan. The infol'llBtion service 
extends a warm welcome to these visitors and encourages them to extend. their 
stay here and. to return again. 

The survey conducted. by the Highway Department last summer shows that 
visitors from 39 states, the District of Columbia, and. Canada stopped for 
information at the highway tourist information stations, 

Of the total number of visitors who replied to the 
81 percent -- or 8 out of 10 -- were from out of state. 
were from Michigan. 

questionnaire, 
Nineteen percent 

In brief, Michigan's highway tourist infol'llBtion program serves the 
visitor f1~m out of state and helps to get his visit off to a good. start. 

The home state of the tourists who participated in the survey is indicated 
below: 

Home State Number Home State Number 

Alabama 2 Nebraska 4 
Arizona 3 New Jersey ll 
Arkansas l New Mexico l 
California 28 New York 44 
Colorado 4 North Carolina l 
Connecticut 3 North Dakota 2 
Florida 13 Ohio 127 
Georgia 2 Oklahoma l 
Illinois 36J. Oregon 2 
Indiana 154 Pennsylvania 27 
Iowa 32 South Carolina 3 
Kansas 6 South I:Bkota l 
Kentucky 4 Tennessee 5 
Louisiana 2 Texas 6 
Maine 2 Virgilli.a 2 
Maryland. 5 Washi:ugton l 
Massachusetts 6 Washington, D.C. 2 
MICHIGAN 251 West Virgilli.a 2 
Minnesota 36 Wisconsin 125 
Missouri 21 Wyoming l 
Montana l Canada. 29 
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AREAS IN MICHIGAN VISITED BY TOURISTS 

The highway tourist information stations direct the visitor to Michigan 

to other parts of the state as far as 500 miles away, 

An analysis of the destinations of visitors to the New Buffalo station 

shows that eighteen percent were heading to the Upper Peninsula. Seven percent 

of those who visited Menominee -- and. returned questionnaires -- indicated 

their destination to be the Detroit area. Twelve percent of those stopping 

at the station located at the Detroi.t-Windsor Tunnel indicated. Upper Peninsula 

desti:oations. 

The ·tabulation beJ.ow shows the areas visited in Michigan by tourists who 

answered our questionnaire. 

Location of Station Destination in ~fichigan 

U.P. West East Detroit Area 
Upper Peninsula 

Menominee 274 124 6o 32 
Bessemer 24 7 ~~ 2 

Western Michigan 

CoJ.dwater 22 4o 33 23 
Traverse City 3 7 2 l 
Muskegon 9 21 6 6 
New Buffalo ll3 303 94 no 

Eastern Michigan 

Lansing 57 68 54 20 
Standish 28 20 42 10 
Mackinaw City 257 206 150 63 

Detroit Area 

Detroit-Windsor Tunnel 3 6 5 ll 

TotaJ.s*· 8o6 825 472 284 

* Total is greater than number of people who answered qu.estionnaire. A 

number of visitors indicated that they visited more than one area. 
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PERCENT OF TOURISTS VISITING AREAS OUTSIDE OF AREA WHERE INFORMATION 
STATION WAS LOCATED * 

Location of station Destination by Tourist Association Areas 
(See !>tip :Below ) 

U.P. West East Detroit Area 
(l) (2) (3) (4) 

~er Peninsula 

Menominee 25'1> 12'1> "{j(, 
:Bessemer 19% 11% 5% 

~~higan 

Coldwater 19% 28% 19% 
Traverse City 22% 15% 8% 
Muskegon 21% 14% 14% 
New :aut'falo 18'1> 15% 18% 

Eastern Michigan 

Lansing 29% 34% 10% 
Standish 28% 20% 10% 
Mackinaw Gi ty 38% 30% 9% 

Detroit Area 

Detroit-Windsor Tunnel 12% 24% 20% 

Totals 34% 34% 20% 12% 

'·* Percentage does not add to lOO%. Visits to area where information station 

was located not included in this tabulation. 

~· l. Upper Peninsula 

2. Western 

2 3· Eastern 
3 

4. Detroit Area 




