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COMMISSION 
POLICY 

EFFECTIVE DATE 

02-28-79 

RESPONSIBLE ORGANIZATION 

fxecutive Bureau 

Highway Travel Information Program 

IDENTIFIER 

CP 1100.27 

SUPERSEDES 

CP 1100.27 

DATED 11-17-76 

The Department shall operate a comprehensive Travel Information Program 

which includes a system of highway Travel Information Centers and Information 

Plazas. 

The objectives of the program are to: 

11aximize Michigan tourism. 

Provide safety rest areas for highway travelers. 

Provide information and services to the traveling public. 

Travel Information Center personnel will dispense travel information, maps, 

and other information material about Michigan attractions, points of interest 

and accommodations to the traveling public. 

The Travel Information Program will be coordinated with appropriate State and 

local agencies, both public and private. 

Adopted by the State Transportation Commission 02-28-79 
Date 
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INTRODUCTION 

The Michigan Department of Transportation (MOOT} has 
been a pioneer in the development of highway travel 
information and services. Since the opening of the 
nation's first highway Travel Information Center (TIC} 
in 1935, our program has grown to 11 TICs, 66 rest 
areas, and 95 roadside parks. The Travel Information 
Section's function is to provide statewide and local 

. information and personal travel counseling to the tra
veling public in coordination with other tourist 
oriented public and private organizations and agen
cies. The goal of this section is to maximize 
Michigan tourism expenditures by increasing the 
tourist's length of stay in Michigan, increasing the 
number of events/attractions visited, and generating 
an interest in return visits. 
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The new Iron Mountain Travel Information Center (TIC) was 
dedicated on August 8, 1984, as the eleventh TIC in the 
state system. The center, which is a cooperative venture 
between MOOT, the Upper Peninsula Travel and Recreation 
Association, the Dickinson County Chamber of Commerce, and 
the City of Iron Mountain, is located at the Dickinson 
County Chamber of Commerce building in downtown Iron 
Mountain. Building construction was funded by a federal 
grant secured by the city of Iron Mountain. The center 
expects up to 60,000 visitors a year, mostly out-of-state 
people traveling through and from Wisconsin. A venture of 
this kind is a cooperative investment in meeting the needs 
of the traveling public by providing information services 
vital to Michigan's tourist industry. 
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TRAVEL IMFORMATIOR CENTERS 

The eleven Travel Information Centers are staffed by trained travel 
counselors who have personally experienced many of Michigan's fine 
attractions and are anxious to share those experiences with travelers. 
The centers are open 8:00 a.m. to 8:00 p.m. daily, from mid-June to 
labor Day; and 9:00a.m. to 5:00p.m., the remainder of the year. In 
addition to answering individual inquiries, the centers are stocked 
with maps, directories, and literature on all types of attractions, 
activities, and services such as: 

1. Lodging 4. Shopping 7. Sporting Events 
2. Camping 5. Special Events 8. Festivals 
3. Dining 6. Attractions 9. Water Activities 

The Travel Information Centers are located at major entry points into 
the state and at strategic locations within the state. Comment cards 
are available for evaluating user satisfaction at each center. 
Visitors are encouraged to complete these cards at the center or mail 
the postage-free card at their convenience. A tabulation of these 
cards for 1984 show the effectiveness of services offered at the cen
ters and is reflected on pages 4 through 7. 

OlD YOU KNOW THAT: 

More 011utlcal tralllc: PiiiWI through the Soo 
than through tho P•namo 1nd Suot canals 
combiOIIIO. 

Mlc:hle•n't name 11 aarlvett lrom ·tno lnalan 
word• "Miehl4ama" mGanlno L.tm;e t.aka, 

Michigan 11 tne onlY state that touchet four 
of tne !Iva Great Lakes. 

' Mletllgan nu moro than 11,000 Inland taken , 
1na mor• then 36,000 mUoe of ttreom1. ' 

' In Michigan you •r<il novor more then sll( milo. 
from a lako or a uroam. • 

' Mh::hltan hill mora from Wlltor coe1tuno thin : 
any otnar tt•t•. ' 

' 
Stand anYwhere In Ml<:hlgan and you are wltn!.
in 85 mllos of ono of tho Great L•kol, 1 

Mlchitan lOads In prOdUCtion of red tlrl 1 
cnorrlos, orv edible beans, cucum"rs for PICk6 
11n9, ea1t111rn whLto wLntOf wheat. ' 

MOOT ~516 16/14) Date _____ _ 

Where do you live? 0 Michigan 0 Other (please specify) ______ _;___ 

What type of infonnation were you seeking? 0 Gas/Diesel 0 Camping 

0 Food 0 Attractions 0 Lodging 0 Route 

0 Other (please specify)------------------
0 Literature was requested but not available. (please specify) -------

0 Verbal information was requested but not available. (please specify) ____ _ 

Do·you feel the information you received at this Travel Information Center will cause you 
to extend the time planned on visiting Michigan? 0 Yes 0 No 0 Uncertain 

(Comments)-------'---------------· 
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WHAT lYPE OF INFCJIIIIIATION WERE 'IOU SEEKHG1 
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Clare Cold!lllliter Dundee 
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LITEMTLRE \lAS REQUESTED BUT NOT AYA I LABLE. 

"-· .. r· I 16 I 3 I " I o I ~· I ,. I II I 13 I 30 I II I 3 I • J 150 
Specified: Golf areas, narrow gogo railroad tn upper Michigan. birds, C!Tarlo 118Po Porcupine Moun"talns S.,P. broctlures, J;'.ellcgg 1s, asps & guides, coun'fy 1118PS, IC&clr.lnaw Cl1y flrlllfOrks 
U.P., bol*, detailed road MIIPS by county, Pllttawatoal lndlsn Reservation, Central Nlehlgan, Say Yes to Nlcblgan Spr-lng/SU~~a~Ur. Sault Ste. llbrle & Citnada, radio and TV sf'etlons, 
Renaissance Center"", travel magazine of U.P.,, 'tire repair"", Michigan bean book. 
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VEFI3AL INFORMATION WAS REQUESTED BUT NOT AVAILABLE. 

9 10 11 • 3 4 ' 6 7 12 8 
Iron M5Cklnaw .... , ... St. "" It 

Clare ColdwBter Dundee Mounhaln Ironwood City Menamlnee "'-on roe Buffalo Huron lgnlx:e STe. Merle To'tel 

Verba I I 2 I 0 I 2 I 0 I ' I I 2 I 7 I 6 I I 0 I 0 I 24 

Spectfled: Kellogg's tour, phone numbl!lr for Grllyllng Dtfl, fossil sell shells, u.P., HoT Air 8lllloon con't'Gst, Indian Oftlee, oponlng daTes for campgrounds In sT<!ITe parks, dir-ectory 

for- northe<!lst lower- Mlchlglln, gas prices fn U.P., Kalkaska Coun"ty map, Detroit map, ferry boliTs, location of Warr-en Dunes, Flower PoT Island, bllck.p.!lcklng, map of Ohio. 

DO YOU FEEL THE INFORMATION YOU RECEIVED AT THIS TRAVEL II'FORMATION CENTER llllll CAUSE YOU TO EXTEND THE TIME PLANNED ON VISITING MICHIGAN? 

Ye• 80 78 67 33 " 70 71 73 

"' 8 9 12 0 6 14 15 12 

Uncorhln 11 14 20 67 13 16 13 " 

COMo!ENTS FROM CQMIENT CARDS 

Clare -food machines would be ll very nice addiTion. NDed II'Dre pictur-es of S'tillte parks, place -<!ather monl'ftlr at TIC. 

Coldwater - Should have pop lllillch lnes. 

Dundee- Needs vending machines. 
Iron Mountain - No responses. 

Ironwood - Nlled a Michigan Travel Director-y for the whole state, 
Mackini!lw CITy -No responses. 

70 

12 

19 

Men.::..! nee - Need picture post cards of Menominee Marina, 

Monroe - Change format of our state map and lll&ka It ft'Dre 

New Buffalo- Need !I'Dre 01.1t!et stores, vending ~eehlnss. 

Port Hur-on - No NtSponses. 

~ott-stery Ship, sallbollts, eTc. 

appealing, Purse hooks should 

Pay telephone Inside. 
be pl~eed lower In restroom stellso 

S't. lgnDCe -Provide wore lnfOt"l'lletlon on lndl<!lns. 
Sault Ste. Merle- No responses. 

68 

17 

15 

79 67 72 

9 17 11 

12 17 16 



TIC 

1 - Clare 

9 - Coldwater 

10 - Dundee 

11 - Iron Mountain 

2 - Ironwood 

3 - Mackinaw City 

4 - Menominee 

5 - Monroe 

6 - New Buffalo 

7 - Port Huron 

12 - St. Ignace 

8 - Sault Ste. Marie 

TOTAL 

PERCENT OF 
TOTAL 

TABULATION OF TRAVEL COMMENT CARDS 
JANUARY THROUGH DECEMBER 1984 

Favor- Unfavor- TOTAL Visitors 
able able per 

Center 
A B c D 

499 5 504 111,434 

604 3 607 282,692 

1,039 7 1,046 280,340 

0 4 4 1D,264 

891 0 891 47,647 

726 5 731 137,093 

438 0 438 36,936 

532 5 537 142,484 

4,011 10 4,021 625,361 

157 0 157 48,120 

116 0 116 0 

134 1 135 88,162 

9,147 40 9,187 1,810,533 

99.6% .4% 
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Yearly % 
Cards/ 
Visitor 

E 

.5% 

.2% 

.4% 

.0% 

.9% 

.5% 

.2% 

.4% 

.6% 

.3% 

.0% 

.2% 

.5% 



During 1984, Travel Information Center visitors completed 9,187 com
ment cards. Following are excerpts from these cards. 

Mackinaw Cith - "Excellent service provided. 
free." - Mic igan 

Cannot believe it is 

Coldwater -"Because of information received, we will 
other attractions and maybe some fishing and camping. 
handing out information." - Ohio · 

be back for 
Thank you for 

Monroe - "Thanks for providing a current weather report." - Utah 

Dundee - "Perfect, we were gonna go home, but not now! Thanks." 

Menominee - "Never saw a cleaner restroom in my life than the one in 
Menominee. Also, the attendants at both Menominee and Iron Mountain 
were exceptionally helpful." - Michigan 

Sault Ste. Marie - "We had originally planned to drive straight 
through. The clerk was so amiable pointing out various things to see 
in route that we toured parts of Michigan. Beautiful country." - New 
York 

New Buffalo -"I just want to compliment the Department of 
Transportation for making available, the excellent information a 
tourist needs to travel safely and feel secure in a new environment." 
- Illinois 

Ironwood - "The Information Center gave information about Northern 
Mich1gan we were very pleased to receive. We plan now to stay in the 
area several days." -Florida 

Clare - "We have traveled extensively, but have never encountered such 
enormous variety of helpful information, beautifully cataloged by 
geographical areas/interests. Folks are very cordial. 
Congratulations! II and we will return!" - Houston, Texas 

Port Huron - "The services we received from your tourist information 
office, Port Huron, near the bridge to Canada, on August 10, 1984, 
about 10:00 a.m., were excellent. Particularly the help of Florence, 
she started our vacation off so well in Michigan. Thanks!" - The 
Atkins, St. Louis, Missouri 

-8-
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VISITOR COURT REPORT 

Visitors are manually counted by Travel Information Center personnel. 
Electronic loops are being installed for near future automated 24 hour 
counts. 

January~December 1981-1984 

1981 1982 1983 

Clare 209,467 225,910 211,368 

Co 1 dwater 235,608 255,284 288,518 

Dundee 179,401 74,472** 263,532 

Iron Mountain * * * 
Ironwood 54,178 48,357 51,753 

Mackinaw City 108,496 117,308 133,320 

Menominee 38,738 19,947*** 33,439 

Monroe 281,892 240,078 258,808 

New Buffalo 627,318 642,216 645,525 

Port Huron 43,597 42,587 48,257 

Sault Ste. Marie 94,762 106,905 98,701 

GRAND TOTAL 1,888,214 1,773,064 2,033,221 

* Not Open 

1984 

111,434 

282,692 

280,340 

10,264 

47,647 

137,093 

36,936 

142,484**** 

625,361 

48,120 

88,162 

1,810,533 

** Temporary Location - April - December - due to reconstruction. 

*** Temporary Location - December - due to reconstruction. 

**** Closed as of July - due to construction. 
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_,..._y ~ARISCIIGS - TIC WISIT~ift OCII31T 19111-19&1 

Travel Centers Januar March Apr11 M June. Ju I t,JST Septembe-r , . Octot>or , NovemQer !Jeeo;<lloer. TO ~S 

Clare 
1981 2.,394 2,378 3,345 5, 733 10,257 18,370 53,906 56,787 25,097 19,692 9, 111 2,397 209,467 
1982 2,112 2,632 3,203 4,980 11,056 19,201 61 1 128 57,592 29,342 22,717 9,379 2,568 225,910 
1983 2,556 3,321 3,403 4,960 13,968 23,550 62.763 55,582 20,258 13,075 5,676 2,256 211,368 
1984 2,462 3,190 3,111 5,388 8,262 15,673 24,389 24,453 10,910 8,052 3,431 2,113 111,434 

Coldwater 
1961 6,079 6, 767 10,115 14,406 21,228 25,217 51.924 39,245 20,386 14,667 13,113 12,459 235,608 
1982 6,135 6, 754 10,817 19,568 29,521 28,643 50,828 42,552 23,972 13,737 12,385 10,372 255,284 
1983 8, 722 8,179 12,855 18,177 26,419 46,256 58,545 46,887 25,991 12,310 12,979 11,198 288,518 
1984 6,927 8,013 11,965 20,303 26,458 31,750 56,264 61,558 25,814 12,725 8,164 12,751 282,692 

Dundee 

I 1981 4,609 3,989 8,056 13,851 15,082 21,268 34,398 34,162 16,334 13,592 7,470 6,590 179,401 
~ 

1982 4,800 4,900 6,764 1,124 6,876 0 8,155 12,523 11,959 5,570 4,941 860 Q.OSED 74,4n 
I 1983 3,935 6, 745 11,856 16,163 22,602 32,563 50,770 51 ,860 28,438 18,005 10,498 10,097 263,532 

1984 7,679 10,532 11, 159 19,454 24,481 38,802 49,863 54,235 22,853 14,293 13,530 13,459 280,340 

Iron MountaTn 
1981 
1982 
1983 
1984 1,932 4,476 1,708 1,235 396 517 10,264 

Ironwood 
1981 1, 725 1,832 1,695 1,708 2,968 6,151 13,685 11,695 7,100 3,325 1,022 1,262 54,178 
1982 742 1,096 1,122 1,062 2,516 5,553 13,212 12,886 5,747 2,712 772 937 48,357 
1963 944 1,122 1,036 1,180 2,265 6,592 13,456 11,265 7,787 4,364 931 811 51,753 
1984 727 1,080 662 1,405 2,592 6,072 12,772 1 ',374 6,275 2,906 748 834 47,647 

Mackfnaw Cit! 
1961 1,616 1,874 2,076 4,311 6,430 13,386 27,149 28,167 13,373 6,039 2,165 1 ,910 108,496 
1982 1,326 1 ~362 1,803 2,523 7,242 16,901 29,703 33,240 13,609 6,556 1,377 1,666 117,308 
1963 1,333 l, 793 1,763 2,799 7, 778 16,569 35,870 34,959 17,231 9,854 18836 ~ ,535 133,320 
1984 1,2n 2,557 2,393 3~ 575 7,457 17,610 35,904 36,682 16,493 9,131 2,016 2,064 137,093 



~T COMPAIUSCIIIS -TIC YISITOR CCIJNT 1981-1984 

Trl.lvel CanTers Januar Morell AprTI Ma June Jul veml;ler. ll<lce<J~bor. , .. TOT>IJ. 

Mencmlnee 

1981 756 680 897 1,374 2,334 5,301 9,009 10,678 4,165 2,219 681 644 38,738 
1982 463 676 678 1,117 865 2,323 4,920 5,506 1,870 1,096 227 206 19,947 
1983 100 234 260 400 750 2,186 10,990 10,711 4,198 2,642 615 353 33,439 
1984 405 522 617 927 1,671 4,992 9,940 10,094 4,366 2,286 665 451 36,936 

Monroe 

1981 7,084 7,714 11,461 14,775 19,457 32,616 55,895 60,327 32,994 17,787 12,567 9,215 281 ,892 
1982 9,171 6,963 10,665 14,715 18,909 32,996 47,616 44,029 24,509 18,233 7,302 4,970 240,078 
1983 4,266 4,573 7,000 10,570 14,898 31,029 50,668 52,198 30,488 26,050 15,822 11,246 258,808 
1984 11,103 15,373 18.170 27,962 33,362 36,514 CLOSED QOSED QOSED QOSED QOSED CLOSED 142,484 

New Buffalo 

I 1981 13,435 1.3,488 21,864 38,477 62,408 74,224 105,630 116,776 73,032 58,304 27,522 22,158 627,318 
~ 1962 9,974 12,644 23,521 39,160 56,945 71 ,862 119,219 121,015 70,532 66,699 29,781 20,864 642,216 
~ 

I 1983 12,380 15,140 21,::578 39,085 64,647 80,690 126,111 114,946 69,720 57,670 27,603 16,155 645,525 
1984 11,708 17,711 18,018 33,633 45,809 71 ,401 118,323 132,999 75,669 50,460 26,871 22,559 625,361 

Port Huron 
1981 1,003 1,028 1, 788 2,271 3,203 5,815 9,975 9,474 3,828 2,710 1,378 1,124 43,597 
1962 903 1 ,011 1,826 2,063 3,441 5,477 9,465 9,604 4,19::5 2,133 1,340 1,125 42,587 
1983 1,097 1,385 1,842 2,051 3,336 6,020 11,266 10,296 4,945 3,622 1,405 992 48,257 
1984 1,100 1,418 1, 771 2,495 3,575 5,961 10,307 10,733 4,748 3,400 1,487 I, 125 48,120 

SaulT Ste. MarTe 
1981 888 1,033 1 ,376 1,809 5,437 101717 28,295 29,580 10,575 3,470 915 667 94,762 
1962 552 917 1,062 1,413 3,787 12,430 32,332 35,490 13,791 3,394 903 834 106,905 
1983 777 951 1,353 1 ,6 71 3,423 9,225 27,301 37,029 10,369 4,790 903 903 98,701 
1984 939 1,473 1,414 2,016 2,945 8, 711 24,203 31,889 9, 734 3, 706 604 528 88,162 

000/70-77 



l ITERATIIRE IH STRIIIIJTION 

Michigan TICs distributed approximately 5 million pieces of literature 
during 1984, and 1 million Official Transportation Maps, All litera
ture distributed is free. Any literature which has the potential for 
increasing tourism in the state is accepted for distribution. This 
includes information on tourist attractions, hotels, motels, restau
rants, events, etc. All literature is donated and shipped pre-paid to 
a central distribution center where it is identified, recorded, and 
shipped to each of the Travel Information Centers. Travel Center 
managers are encouraged to actively secure literature to meet the tra
veler's needs. 

Distribution Totals for: 

1981 1982 1983 1984 

January 201,367 231,845 150,350 273,675 
February 288,510 338,826 244,495 278,165 
March 217,510 113,198 504,140 761,825 
Apri 1 930,989 786,105 1,014,073 592,944 
May 789,815 649,511 620,565 1,114,411 
June 970,948 1,006,389 713,772 526,118 
July 440,659 381,071 888,221 685,437 
August 288,153 308,022 126,505 339,125 
September 231,116 228,795 165,901 287,895 
October 165,043 195,371 72,815 185,950 
November 287,347 84,773 170,540 263,090 
December 60,450 248,955 208,460 95,960 

Total: 4,871,907 4,572,861 4,879,837 5,404,595 

OPERATING INSTRUCTIO~S 

Operating Instruction OI 2384.09, was published July 2, 1984, entitled 
"Wearing Apparel for Travel Information Center (TIC) Employees". The 
need to establish guidelines for the purchase and wearing of specified 
apparel was recognized by the TIC managers. The narrative of the 
following directive was prepared and coordinated, with the Lansing 
office, by TIC staff, and approved by all TIC managers before signing. 

-12-
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3519 IZ/79} 

EFFECTIVE DATE IDENTIFIER 

.a'CMIGAN 

OPERATING or 2384.09 

\~}, 
07-02-84 

INSTRUCTION RESPONSIBLE ORGANIZATION SUPERSEDES 
.,., -;;[Jt'" s,, Of' TttA"!!--' Management Services 

Division DATED NEW 
SUBjECT' 

Wearing Apparel For Travel Information Center (TIC) Employees 

I. PURPOSE: 

To establish guidelines for the purchase and wearing of specified apparel 
by Travel Information Center staff. 

II. INFORMATION: 

A. Because of daily, continuous contact with the public, all TIC 
employees must wear specified apparel. 

B. The Managers', Assistant Managers', and other permanent and part time 
intermittent {PI) counselors' furnished apparel may consist of busi
ness suits, blazers, sport jackets, skirts, and pants, deemed appli
cable and in keeping with the written dress policy at that particular 
TIC location. 

C. Basic colors of Managers', Assistant Managers', and PI counselors' 
apparel may be navy, brown, beige, gray, green, or a coordinated com
bination. Colors of shirts, blouses, ties, and sweaters must comple
ment the basic color theme. The Manager, Assistant Manager, and PI 
counselor of each TIC location must select and wear identical or 
complementary color combinations. 

D. Labor and Trades employees' wearing apparel shall consist of work 
quality shirts and pants. Basic colors may be navy, brown, or green. 
Labor and Trades employees at each TIC location must wear identical 
color combinations. 

E. Temporary employees' wearing opparel shall consist of a unisex-type 
shirt, which will be made available to the employee as soon as 
possible after they report to work. 

F. Employees may furnish and wear other apparel which meet the written 
guidelines. 

G. All TIC employees will be provided with name tags and shall be 
expected to wear them when working. 

H. Recommended allowable amounts for wearing apparel are: 

1. Managers', Assistant Ma,Jagers', and PI counselors', $300 each per 
fiscal year. 

-13-



3UHI A (1/77) 

RESPONSIBLE ORGANIZATION EFFECTIVE IOENTIFIER 
OATE PAGE 2 

Management Services Division 07-02-84 OI 2384.09 OF 2 

II. INFORMATION: 

H. 2. Labor and Trades employees', $125 each fiscal year. 

I. Each TIC's operating budget must include a sufficient amount 
specifically budgeted for the purchase of wearing apparel and name 
tags. 

J. TIC Managers are responsible for: 

1. Determining the style, type, and color of all TIC employees 
wearing apparel and name tags to be worn at their specific TIC 
location. 

2. Posting written guidelines which have been mutually agreed upon 
by the TIC Manager and the Travel Information Section Manager. 

3. Assuring that all TIC employees have designated apparel and wear 
same. 

4. Preparing and submitting to the Travel Information Section 
Manager, documents necessary for payment to vendors or reimburse
ment to individual employees for wearing apparel. 

K. TIC employees are responsible for: 

L. 

Approved: 

1. Purchasing and wearing specified apparel in compliance with 
the written guidelines. 

2. Wearing name tags, of a style to be determined by the TIC 
Manager. 

3, Keeping wearing apparel clean, neat, and in good repair. 

Management Services Division is responsible for the purchase, in 
quantity, of a unisex-style shirt, in all sizes, in both beige and 
navy. These shirts will be furnished through the Travel Information 
Distribution Center to TIC temporary employees upon request of the 
TIC Managers • 

• )i;ll July 2, 1984 
Deputy Director · Date 

-14-
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REST AREA AND ROADSIDE PARK DISPLAYS 

The Rest Area and Roadside Park 
Program is well underway with the 
addition of a number of interpretive 
and promotional displays depicting 
attractions such as: lighthouses, 
waterfalls, Greenfield Village, the 
1985 Hot Air Balloon Championships, 
and the state fair. Future displays 
will feature the Mackinac Bridge, 
wildflowers, and mushrooms, In addi
tion, an increasing number of com
munities have expressed an interest 
in preparing displays promoting their 
areas as a part of the local display 
program. This program allows com
munities to prepare promotional exhi
bits about their area to be placed in 
the Rest Area bulletin boards. To 
date, 15 communities have prepared 
displays and another 16 have indi
cated an interest in participating in 
the program. 
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REST AREA TRAVEL INFORMATION DIRECTORIES 

54 of Michigan's 66 freeway rest areas 
have Travel Information Pl aza/Di rectories. 
These glass paneled display boards were 
initiated in 1975 as a partial substi
tute for removed billboards. The Plaza/ 
Directories feature a state map; a local 
area map; a mileage panel; interpretive 
displays of Michigan events and attrac
tions; emergency phone numbers such as 
police, fire, hospitals; and a directory 
of travel-related businesses in the 
area. 

The directory includes a business listing of food and lodging estab
lishments, campgrounds, and service stations. Each business is iden
tified on a metal plate, one inch by six inches. 

HENRY'S DRIVE INN 
1761 S. M-139, Benton Harbor, Ml 
Open 9:00 a.m. - 11:00 p.m., year around 

E-4 
C,E 

Ph :(616)926-6757 

Businesses wishing to take advantage of this free service need only 
request an application from MOOT, Travel Information Section, Research 
and Promotion Unit, phone (AC 517) 373-2167. All listings receive an 
annual renewal form in order to keep the information current. The 
average return date for renewal forms in 1984 was 85%. 

The following chart shows the total listings and locations. 

-16-
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54 INFORMATION PLAZAS December 4, 1984 

R t A II es rea R t A es rea Name R est A rea l ocat on #of Lf 1 Pl st ng ates 

236 Sault Ste. Marie NB I-75 43 
238 St. Ignace SB l-75 120 
306 Cadillac NB US-131 41 
401 Houghton Lake NB US-27 63 

c 1 402 Higgins Lake SB US-27 53 
403 Grayling NB l-75 57 
404 Frederic SB I-75 64 
405 Gaylord NB I-75 87 

i. 406 Vanderbilt 58 I-75 61 
I ' 
c 1 407 Topinabee NB J-75 88 

408 Cheboygan SB I-75 55 
433 West Branch NB I-75 79 
501 Whitehall SB US-31 80 
502 Fruitport WB I-96 83 
503 Walker EB I-96 95 
504 Cascade WB I-96 95 
505 Ithaca NB US-27 56 
520 Wyoming NB US-131 95 
525 Rockford SB US-131 95 
528 Hudsonville EB l-196 95 
529 Rothbury NB US-31 40 
530 Hart SB US-31 90 
531 Portland WB l-96 39 
602 Midland WB US-10 42 
605 Bay City SB l-75 46 
612 Clio SB I-75 80 
615 Bridgeport NB I-75 42 
624 Fenton NB US-23 95 
626 Linwood NB I-75 44 
628 Swartz Creek EB l-69 95 
702 Albion WB l-94 55 
703 Battle Creek EB I-94 55 
706 Watervliet WB I-94 97 
708 Portage NB US-131 64 
709 Kalamazoo SB US-131 68 
720 Covert SB I-196 97 
721 Tekonsha NB I-69 55 
722 Marshall SB I-69 46 
723 Benton Harbor EB I-94 53 
726 South Haven NB l-196 53 
727 Saugatuck SB I-196 60 
810 Holt NB US-127 65 
811 Okemos WB I-96 70 
812 Howell-Highlands EB I-96 26 
813 Howell-Chemung WB I-96 11 
814 Northfield-Church SB US-23 86 
815 Willis Road NB US-23 78 
817 Zeeb Road EB l-94 87 
818 Grass Lake WB !-94 37 
819 Jackson EB I-94 25 
825 Grand Ledge EB I-96 70 
829 Carleton SB I-275 28 
909 New Ba 1 t imore EB I-94 10 
911 Belleville WB I-94 81 

54 Total 3,495 
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OUT-OF~STATE TRAVEL SNOWS 

During 1984, MOOT Travel Information Center (TIC) personnel worked at 
the Michigan travel booth in eight out-of-state travel shows at the 
request of the Michigan Travel Bureau and the Regional Tourist 
Associations. These shows offered an excellent opportunity for MOOT 
to reach a large volume of potential visitors (approximately 900,000) 
and personally promote travel to Michigan. Participation by the TIC 
staff helps to further develop poise and adaptability to the varied 
interests of the public and to increase tourism expenditures in 
Michigan. 

MOOT participated in the following shows: 

Debra Gunderson, Travel Counselor 
New Buffalo TIC 

Robert R. Bates, Manager 
Menominee TIC 

Larry Cornish, Assistant Manager 
Coldwater TIC 

Veronica Schroder, Manager 
Susan Chesney, Travel Counselor 
Dundee TIC 

Thomas Lowery, Manager 
Ironwood TIC 

Betsy Brandt, Manager 
Debra Gunderson, Travel Counselor 
New Buffalo TIC 

Harriet Grzyb, Manager 
Clare TIC 

Bill Southwell, Assistant Manager 
Clare TIC 

Chicago Boat, Sport, & R.V. Show 
McCormick Place - Chicago, Illinois 

Chicago Sport Fishing, etc. 
O'Hara - Chicago, Illinois 

Cincinnati - Travel, Sports, & 
Boat Show 
Cincinnati, Ohio 

Columbus Sports, Vacation, & 
Travel Show 
Columbus, Ohio 

A 11 Sports Show 
St. Louis, Missouri 

Iowa Sports & Vacation Show 
Des Moines, Iowa 

American/Canadian Sport, Travel & 
Outdoor Show 
Cleveland, Ohio 

Indianapolis Boat, Sport & 
Travel Show 
Indianapolis, Indiana 
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MICHIGAN TRAVEL COMMISSION 

The Administrator of the Management Services Division is the Michigan 
Department of Transportation's designated liaison representative to 
the Michigan Travel Commission and attends all Michigan Travel 
Commission meetings. In this role, MOOT's program(s) are communicated 
and all transportation related concerns of the commission are respon
ded to in a timely basis. 

Following is a list of 1984 Travel Commission meetings attended. 

January 12, 1984 
March 13, 1984 

April 25-26, 1984 
June 6-8, 1984 
August 9-10, 1984 
November 9, 1984 
November 28, 1984 

PROFESSIONAL DEVELOPMENT 
SEMINAR 

Harley Hotel - Lansing, Michigan 
Metropolitan Detroit Convention and 

Visitors Bureau Offices - Detroit 
Hyatt Regency Hotel - Flint, Michigan 
Grand Hotel - Mackinac Island 
Holiday Inn - Alpena, Michigan 
Dearborn Inn - Dearborn, Michigan 
Law Building - Lansing, Michigan 

The 1984 Travel Information Seminar was held June 3-8. The seminar 
theme was "MOOT Travel Counselors, Promoting Michigan Through 
Professional Development". 

The East Michigan Tourist Association (EMTA) hosted the event and the 
program consisted of a combination of classroom training sessions and 
professional development tours of East Michigan attractions and 
tourist areas. 

Planning Committee members: 

Harriet Grzyb, Chair, Manager, Clare Travel Information Center 
Betsy Brandt, Manager, New Buffalo Travel Information Center 
Pat Collins, Analyst, Lansing 
Larry Cornish, Assistant Manager, Coldwater Travel Information 

Center 
Sue Mavronicles, Manager, Mackinaw City and Sault Ste. Marie Travel 

Information Center 
Jean Moiles, Assistant Manager, Sault Ste. Marie Travel Information 
Center 
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Following is a brief summary of the seminar content and speakers: 

Tourism and the Community 
MOOT Reorganization 
Managerial Grid 

Capital Outlay 
Meeting of Managers and Assistants 

National Resources as an 
Integral Part of Tourism 
and Recreation 
New Department Trainee 

Class Hi cation 

Regional Tourism Presentations 

Positive Image/Self-Marketing 
Dress for Success 

Stress Management 

Interviewing/Hiring/Firing 

Hospitality Training 

Dual Maintenance 
Res pons i bil i ty 

Mill Creek Presentation 

Presentation of South Carolina 
Travel Program 

-20-

Speaker 

Mayor Sharp - Flint, Michigan 

H.K. Scott, Deputy Director, 
Bureau of Administration 

Harry H. Whiteley, Chairman, 
Natural Resources Commission 

Charles Ford, Personnel 
Division 

Jim Hall, President, E.M.T.A. 

Elizabeth Field 

Maxine Duffey, MOOT 
Training & Development 

Bob Phreed, MOOT 
Training & Development 

Judy Walson-Olsen, MSU 
Extension Service 

Ross Wolfe, MOOT 
Maintenance 

Victor Hogg, Director of 
Marketing, Mackinac Island 
State Parks Commission 

Peggy Smith, Manager, Travel 
Development Division of 
Tourism - South Carolina 
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T!IIIRS 

Members of the Travel Information Section participated in three extrem
ely successful professional development tours during 1984. The tours 
covered three seasons and three totally different parts of the state. 
The first tour was held during March in the Cedarville-Les Cheneaux 
Island area and emphasized such winter activities as cross-country 
skiing, snowmobiling, and snowshoeing. The second tour was held the 
last week of May in'the greater Detroit area and included Greenfield 
Village/Henry Ford Museum, Cranbrook, Fairlane Manor, the Eastern 
Market, and other Detroit area attractions. The final tour was in 
September and covered the Keweenaw peninsula. All of the participants 
indicated that the tours provided them with a much greater insight and 
knowledge of those specific area. 

HOSPITALITY TRAINING 

A student assistant from Central Michigan University was hired July 
30, 1984, and assigned the project of designing a train-the-trainer 
course to be presented to all TIC managers and assistants in early 
1985. The key audience will be all temporary summer help and all new 
employees. 

Topics: 

Introduction to.TIC system 
Economic impact of tourist 
Hospitality training - How to give a Michigan welcome 
Product knowledge, market audience, impact areas, salesmanship 
Job Skills -map reading, directions, customer relations, etc. 
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RESEARCH 

MICHIGAN TRAVEL INFORMATION SYSTEMS 

"Michigan Travel Information Systems", a report which details the 
findings of a survey on highway signing preferences, pre-trip plan
ning behavior, and travel information program usage patterns of both 
Michigan residents and non-resident visitors, was published and 
released in 1984. A paper outlining the findings of the survey was 
presented and very well received at the annual meeting of the Travel 
and Tourism Research Association, which was held in Philadelphia, in 
June of 1984. 

NATIONAL TRAVEL INFORMATION CENTER SURVEY 

A nationwide Travel Information Survey was initiated in 1983. 
Research is aimed at the operation and services of all u.s. Travel 
Information/Welcome Centers. 

Questionnaires were sent to all 50 states requesting information 
regarding their Highway Travel Information Program. Results of this 
survey will published in 1985. 

1984-85 TRAVEL INFORMATION CENTER SURVEY 

A one year survey of Travel Information Center visitors was initiated 
in June of 1984, at all TICs but Monroe and Iron Mountain. The survey 
is designed to update and expand upon a study, which was conducted in 
1980. The current survey is being conducted in two parts. Phase I, 
which consists of a questionnaire to be filled out at the TICs, and 
Phase II, which is a follow-up questionnaire to be sent to the visi
tors at their homes after they have returned from their trip. The 
survey will be comp 1 eted in June of 1985, and wi 11 provide detailed 
information on a variety of topics on a four season basis. Prelimi
nary results are being analyzed at the present time and final results 
will be available in January of 1986. Copies of questionnaires 
follow. 
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:-' TRAVEL INFORMATION CENTER SURVEY 

This information is requested by the 
Michigan Department of Transportation on a voluntary basis. LJ L.~-r -'-'-__c_;l1 

TIC 

YEAR L.J_j2 MONTH W3 DATE LLJ4 TtMELr u.Js 
l-.1-'-AorP 

1. Where do you live? City State/Province/Country 

check your main reason for stopping: I 0 Information 2Q Restrooms 2. Please 

•0 
•0 

Information for future trip 4 0 Information for friend or relative 

Travel Break •Oother 

ype of information are seeking/did you receive? •ORoute 3. What t 
20 
•0 
•0 

Accommodations information 30 Restaurant information 

Camping information sO Tourist attraction information 

'Jther (Specify) 

e of trip: 4. Purpos 

•0 
(Answer all that apply} 

Visit friend ;relative 

Other (Specify) 

I 0Pieasure 

40 Work/Business 

•0 
70 !J.sy Trip Only (Shopping, Dmner, etc.} 

f,'lkifl tfl t(Ut'lllion No. 1J 

5. What i s your main destination(s)? 

A. M ichigan resident • go1ng home. {Skip ro questioll No. 8,) 

8. 
CitY or Nearest CitY) 

c. 
City or Nearest City) 

D. 
City or Naarest CitY} 

you have reservations for lodging/camping tonight? 
•Oves >ONo 

6. A.Do 

20 Convention 

sO vacation 

B. Do you have reservations for lodgingjcamping at your main destination? 

•DYes •0 No 

C. Is to niQht's stop your main destination? 
10 Yes •0No 

7. Numbe r of days planned in Michigan this trip? 

8. Numbe r of persons in vehicle? ___ Adults ___ Children (under 16) 

9. Vehicle tvoe: I 0 Passenger car, pickup, van, etc. 2 0 Motorcycle •Deus 
40 Commercial Truck 
50 Recreational vehicle (motor home, pickup, camper, etc.) •0 :Jther 

(first) (middle) (last) 

Lot Num ber: RFD Number: Apt. Number: 

Street Ad dress: 

City: State: Zip Code: 
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TRAVEL SURVEY FOLLOW-UP 
This infomuztion is requested by 
MDOT on a voluntary basis. 

Please complete in ink. When completed, fold in half, secwe, and drop in any mail box.. Postage is prepaid. 

The following questions are about the trip you were on when asked to be a part of this survey: 

1. How many days did you spend in Michigan?----

2. Approximately how many miles did you drive roundtrip?----

3. What type of lodging did you use in Michigan? (Check all that apply) 

10 MoteljHotel 

20 Stayed with Relatives{Friends 

3 0 Cottage - Owned 

uO Other 

40 Campground - Private 

50 Resort 

60 Cottage - Rented 

Campground • Public 

7 0 State Parks 

a 0 State Forests 
90 National Forests 

1oQ National ParksiLakeshores 
uO'county/Municlpal Parks 

4. Please indicate the number of nights spent in each area of Michigan on this trip. (See enclosed map.) 

Area Nurnber of Nights Area Number of Nights Area Number of Nights 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

5. During your trip in Michigan, which of the following activities did you or anyone traveling with you engage In? (Check all that apply) 

0 Did not engage In any activities 0 Guided Tours 0 VIsiting historical area 

0 Visiting fairs, carnivals, amusement 0 Visiting museums, zoos, gardens, 0 Visiting secenic areas 

or theme parks etc. 0 Shopping 

0 Attending sports ev_ents 0 Camping 0 State Parks & National Parks 

0 Charter boat fishing 0 Horsebacl< riding 0 Golf 

0 Color Tours 0 Fishing 0 Swimming 

0 Hunting 0 Picnicking 0 Bicycling 

0 Boating, water- skiing 0 Salllng 0 Hiking, jogging, walk for pleasure 

0 Downhill skiing 0 Cross County skiing 0 Ice Fishing 

0 Snowmobiling 0 Other Ice & Snow Activities 0 Participate in outdoor games & 

0 Other activities not mentioned 0 Attending sports events sports (tennis, baseball, etc.) 

6a. Where did you get inform,ation to help you choose where to go on this trip? (Check all 

0 Have been there before 0 Telelvislon 

0 Magazine 0 Billboards 

0 Guide books 0 Friends· or relatives 

0 Maps or directories 0 Chamber of Commerce 

0 Auto Club 0 Highway signs 

0 State Dept. of Natural Resources 0 Pamphlets or brochures 

0 Any other sources 
6b.What made you decide to come to Michigan? 

0 Television commercial 

0 Newspaper 

0 Have been there before 

0 Information from State Dept. of 

Natural Resources 

0 Pamphlets or brochures 

0 Any other sources 

(Check all that apply) 

0 Radio commercial 

0 Billboards 

0 Information from Chamber 

of Commerce 

0 Information from Friend/relative 

0 Highway Travel Info. Centers 

-24-

0 Attending concerts, plays, 

movies, etc. 

that apply) 

0 Radio 

0 Travel agents 

0 Newspaper 

0 State Travel Bureau 

0 Tourist or Convention Assoc. 

0 Highway Travel Info. Centers 

0 Magazine ad 

0 Maps or directories 

0 Information from State Travel 

Bureau 

0 Au.to Club 

0 Guide books 
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7, Before leaving for this trip, did you know ... ? 

a. Your specific main destination? 

b. The route you would take? 

c. Where you would stay at your main destination? 

d. The location of overnight stops en route to or from your destination? 

e. The attractions/points of interest you would visit? 

f. The number of days the trip would last? 

1 

DYes 
0 Yes 
DYes 
DYes 
DYes 
DYes 

2 

0 Somewhat 
0 Somewhat 

0 Somewhat 

0 Somewhat 

0 Somewhat 
0 Somewhat 

3 

0No 
0No 
0No 
0No 
0No 
0No 

g. The number of days you would spend at each location you stopped at en 1 2 3 
route to or from your main destination? 0 Yes 0 Somewhat 0 No 

8. a. BEFORE YOU LEFT HOME, what kind of arrangements or reservations for overnight accommodations did you make at 

your destination? 

1 0 Reservations at hotel{motel 

20 Arranged to stay with friends/relatives 

30 Planned to stay at own cottagejcabin, etc. 

700ther 

4 0 Reservations at campsite 

sO Reservations at a resort 

60 None, decided en route or upon arrival 

b. What kind of arrangements or reservations for overnight accommodations did you make EN ROUTE TO OR FROM your 

main destination? 

10 Reservations at hoteljmotel 

2 0 Arranged to stay with friends/relatives 

30Pt~nned to stay at own cottage/cabin, etc. 

4 0 Reservations at campsite 

50 Reservations at a resort 

•Dother 
6 0 All reservations made prior to departure 

10 None 
9. Did you use the telephone reservation/information_ service at .the Travel Information Center? 

a. For information? 10 Yes 20 No b. To make a reservation? 10 Yes •0 No 
10. Is this your first trip tojin Michigan within the last five years? lOVes 20 No 

If no, how may previous trips have you made to/in Michigan In the last five years {not counting this one)?-----=:---

11. Did the information you received at the Travel Information Center influence your trip in any way? 10 Yes 20 No 

If yes, how? (Check· all that apply} 

0 Increased the number of days spent in Michigan this trip by days. 

0 Visited areas which I had not planned to visit. 

0 Vlsitl:!d points of interest/attractions about which I received Information. 

0 Participated in recreation activities I hadn't planned. 

0 Ate at a restaurant(s) about which I received information. 

0 Used lodging/camping facilities about which I received information. 

0 Other(s) - Explain, 
12. Indicate below how you made your decision on this trip regarding the following: (Check all that apply) 

Had a credit card 

Saw billboard advertising the 

establishment • . . . . 

Looked it up in a travel directory 

Knew about it already from previous 

travel 

Saw a sign at the business location . 

Stopped and asked for recommendation 

Saw "food/gas/lodging this exit'" sign and 

made choice after exiting 

Saw it listed at State Travel Information 

Centers . . . . . . . . 

Saw it listed on Highway Travel Information 

Directories . 

Other . . • , 

A 
STOPPED FOR A MEAL 

10 
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B 
STOPPED FOR GAS 

10 

•0 

•0 

•D 
•0 
•D 

70 

•D 

•D 

100 

c 
STOPPED OVERNIGHT 

10 

•D 

•0 

•D 
•D 
•D 

70 

•0 

•0 

>oO 



13. Have you heard of the following attractlonslpolnts of Interest: Have you visited any of these: 

Autoworld 10 Yes 20 No >0 Yes 20 No 

Detroit Grand Prix 0 Yes 0 No 0 Yes 0 No 

Detroit Zoo 0 Yes 0 No 0 Yes 0 No 

Factory/Commercial Tours 0 Yes 0 No 0 Yes 0 No 

Frankenmuth 0 Yes 0 No 0 Yes 0 No 

Greenfield VillagejHenry Ford Museum 0 Yes 0 No 0 Yes 0 No 

Hartwick Pines State Park 0 Yes 0 No 0 Yes 0 No 

Holland Tulip Festival 0 Yes 0 No 0 Yes 0 No 

Irish Hills 0 Yes 0 No 0 Yes 0 No 

Lake of the Clouds/Porcupine Mountains 0 Yes 0 No 0 Yes 0 No 

Mackinac Island 0 Yes 0 No 0 Yes 0 No 
Michigan International Speedway 0 Yes 0 No 0 Yes 0 No 

Pictured Rocks National Lakeshore 0 Yes 0 No 0 Yes 0 No 

Sleeping Bears Dunes National Lakeshore 0 Yes 0 No 0 Yes 0 No 

Soc Locks 0 Yes 0 No 0 Yes 0 No 

State Capitol 0 Yes 0 No 0 Yes 0 No 

Tahquamenon Falls 0 Yes 0 No 0 Yes 0 No 

14. How far in advance (months} did you begin to plan this specific trip? {Check only one) 

10 less than one month 201 Month 302 Months •03 Months 
504 Months •05 Months 70 6 Months or more 

15. How much money- did your travel party spend while In Michigan? 

a. Lodging/camping $ b. Meals $ 
$ c. Vehicle expense $ d. Miscellaneous 

The last questions concern your age, occupation, educaticn, and income. This information will be treated conflclentially and used 
only to develop statistical data for this study. You may omit these questions if desired. If your household includes more than 
one wage earner, complete questions 16 through 24 for the two primary wage earners. 

WAGE EARNER A WAGE EARNER B 

16. Age: 

17. Occupation: 

18. Education: 

I0Professlonal & Technical 
20Teachers, except college 
30Managers & Administrators 
4 0Sales 
SBCierical 
6 Craft & kindred workers 
700perative, except transport 
aOTransport equipment operatives 
90 Non-farm laborers 

I00service workers 
nO Farm workers 
I0Grade School 
20some high school 
3QGraduated high school 
4 Osome college 
s 0Graduated from 4-year college 
6 0Graduate study 

19. Employment Status lQFull Time 

2BPart Time 
3 Retired 
•ONot Employed 

20. Age: 

21. 

22. 

23. 

Occupation: 

Education: 

10 Professional & Technical 
20 Teachers, except college 
30 Managers & Administrators 
•0 Sales 
sO Clerical 
60 Craft & kindred workers 
7 0 Operative, except transport 
sO Transport equipment operatives 
90 Non~farm laborers 

100 Serlvce workers 
110 Farm workers 
10 Grade School 
20 Some high school 
30 Graduated high school 
40 Some college 
sO Graduated from 4-year college 
60 Graduate study 

Employement Status 10 Full Time 
20 Part Time 
30 Retired 
•0 Not Employed 

24. What was your approximate annual household income, whether taxable or not, from all members and all sources before 
taxes during 1983? 

1 Ounder $4.999 
2 0$5,000 - $9,999 
30$10,000 . $14,999 
•0$15,000 - $19,999 

•0 $2o,uoo . $24;999 
•0 $25,ooo . $34,999 
70 $35,000 - $49,999 
•0 $50,000 · and over 
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Many participants of the 1984-85 Travel Information Center 
Survey, who felt the need to express their feelings and 
experiences further, sent comments in addition to the com
pleted questionnaire. 

VtaA M4. Soha./.dt: 

F eb .. u.uy 11 , 1 9 s !I 
Pend.te.ton, IN 

A6.t&A 6-i..tl./.ng ./.n .th• qu&+.t.i.on&..._.<, I wan.ttd .to add a L./..t.tL< 

4./.dt nott. PA./.o" to ou.A t .. ./.p to FAanktnmu.th, l had ju.i~ Att./.Atd 

6Mm tmptoyRitnt wUh .tht Indiana lltpaA.tmtnt o6 H./.ghway4. l wa4 

<mpLoytd a• ~ aiLLboaAd CooAd./.natoA a•d it wa• my job .to inv<ntoAy 

ou..tdoOJt advu.t./.4./.lt't in .th< G.tttn6./.tld V./.4tJtio.t. Nud.ttu .to uy, I 

wa• v<Ay ob4&Jtvant •6 th< bittboa .. d4 in you.A •.tat<. 1/Jt al4o had a 

ta~g~ aa~ in the. La.Agt At4t paAk .in.ouJL d.i~tJL.iet which wa4 to pJLo

v.idt .int{oJLmat.ion 6oJL the touJL.i4t~ on 1-10 tJLavl.ing acJLo44 Indiana. 

YouJt ·Jte4.t 4/f.ta wa4 head and 4houlde.lt4 above the. one. .in the. a.Jt.ea 

wh<_.< I W44 tmptoytd. Tht map in ou.A At4t •top wa• poo .. .ty oa .. td 6•" 
and .tht only in&oAmation wa• 6"om b_.oohu.tt4 lt6.t on a _.aok &o_. .the 

t11.ave.t.itt9 mo.toJt..i4.t. You.Jt. a.Jt.ta wa4 -4ta6t{·ed and you.Jt. employee.& we.Jte. 

ve~y http,u.t to u.•. Tht AAA had p_.ovidtd U.4 w~.th a .tAaveL map bu.t 

~.t d~d nothiK9 ~n oompa .. i4o• w~.th the a~d wt A<<tived &Aom you._. http

'u.l ptoplt ./.K tht ln'o~aat./.on 4At4 o6 you.A At4t 4top. 

Atthough Indiana 44 impltouing theilt in6o4mation in the.ilt Jte.4t 

aJte..a-6, it .i-6 my. op.inlon the.v have. a long wa.y to go to come. up to you.Jt. 

41tt.44. 

S.inee.Ae.ty, " . 
'I • . 

~ i/41, •. (/t"". I;"'"
wu. Jean 111./.4 t 
RR2Box25 
PtndLt.ton, IN 46064 
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The Travel Information Program is constantly growing to provide new 
and improved services to the traveling public. As ever changing needs 
are recognized, new programs and projects are developed to meet these 
needs. 

FUTURE PROGRAM OBJECTIVES: 

1. Imp 1 ement a hospi ta 1 i ty training program for Tit staff. 
2. Provide a computerized information system at TICs. 
3. Implement pilot vending machine installations at selected TICs. 
4. Pro vi de standardized electronic vi sit or counts at TICs. 
5. Provide ·travel information at the Detroit Canada tunnel. 
6. Provide new headliners for Information Plaza/Directory cases and 

a Michigan Events listing. 
7. Enlarge the New Buffalo TIC. 
8. Landscape and remodel the Monroe TIC. 
9. Initiate new TIC construct ion at Clio and Detroit. 
10. Improve Menominee TIC parking area and landscape. 
11. Provide landscaping, on site signing, and an Information Plaza/ 

Directory at Iron Mountain TIC. 
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MICHIGAN DEPARTMENT Of TRANSPORTATION 

WELCOME CENTER DIRECTORY 

March, 1985 

CLARE - John C. Mackie 
Harriet Grzyb, Manager 
Bill Southwell, Assistant Manager 
MOOT, Welcome Center 
P.o. Box 51-9599 - u.s. 27 
Clare, Ml 48617 
PHONE: (AC 517) 386-7634 

Larry Cornish, Assistant Manager 
MOOT, Welcome Center 
P.o. Box 100 
Coldwater, Ml 49036 
PHONE: (AC 517> 238-2670 

DUNDEE - N.E. MacDougal I 
Veronica SchrOder, Manager 
Sue Chesney, Assistant Manager 
MOOT, Welcome Center 
u.s. 23 
Petersburg, Ml 49270 
PHONE: (AC 313) 856-6980 

IRON MOUNTAIN 
Robert R. Bates, Manager 
MOOT, Welcome Center 
618 Stephenson Avenue 
Iron Mountain, Ml 49801 
PHONE: <AC 906) 774-4201 

IRONWODO 
Thomas lowery, Manager 
Pat Junttl, Assistant Manager 
MOOT, Welcome Center 
801 Cloverland Drive 
Ironwood, Ml 49938 
PHONE: (AC 906) 932-3330 

MACKINAW CITY -Wallace D. Nunn 
Susan J. Mavronlcles, Manager 

Assistant Manager 
MOOT, Welcome Center 
Box #97 
Mackinaw City, Ml 49701 
PHONE: (AC 616) 436-5566 

MENOMINEE - Claude Tobin 
Robert R. Bates, Manager 
Patricia MaJigren, Assistant Manager 
MOOT, Welcome Center 
Menominee, Ml 49858 
PHONE: (AC 906) 863-6496 

CLOSEO FOR CONSTRUCTION UNTIL LATE 1985 

NEW BUFFALO- Ardale w. Ferguson 
Sara Braridf, Manager 

Assistant Manager 
MOOT, Welcome Center 
P.o. Box 397 
New Buffalo, Ml 49117 
PHONE: <AC 616) 469-Q011 

PORT HURON . 
John Knecht I II, Manager 
Wally Brisbois, Assistant Manager 
MOOT, Welcome Center 
2260 Water Street 
Port Huron, Ml 48060 
PHONE: (AC 313) 984-2361 

SAULT STE. MARIE - E. V. Erickson 
Susan Mavronfcles, Manager 
Jean Molfes, Assistant Manager 
MOOT, Welcome Center 
1001 Eureka Street 
Sau It Ste. Marie, Ml 49783 
PHONE: (AC 906) 632-8242 

*************************************************************************************************** 

Chuck Sweet, Manager 
Travel Information Section 
Management Services Division* 
Phone: (AC 517) 373-2167-68 

Margo Schmidt, Supervisor 
Motorist Services Unit 
Travel Information Section 
Management Services Dtvtsfon* 
Phone: (AC 517> 373-2167-68 

Phil Smith, Department Technician 
Motorist Services Unit 
Travel Information Section 
Management Servtces Division* 
Phone: (AC 517> 373-2167-68 

Sue Po I lack, Analyst 
Travel Information Section 
Management Services Division 
Phone: (AC 517) 373-2157-68 

Distribution Warehouse 
Secondary Complex 
Joel Heydenburk, Literature Coordinator 
7575 Crowner Drive 
Dimondale, Michigan 48821 
<AC517l 322-1661 

Kathy Lowe II 
Administrative Support 
Travel Information Sectton 
Management Services Division* 
Phone: <AC 517) 373-2167-68 

*Management Services Division, P.O. Box 30050, Lansing, Michigan 48909 
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